Grower Marketing Committee

Meeting Minutes
May 20, 2015
The Grower Marketing Committee of the Lodi Winegrape Commission met Wednesday, May 20, 2015 at 2:00 P.M. at the Lodi Winegrape Commission Office, 2545 W. Turner Rd., Lodi CA.

The meeting was called to order at 2:03 P.M. 

Roll was called. In attendance were committee members Joe Berghold, Richard Lauchland, Kyle Lerner, Kendra Altnow and Craig Ledbetter. Staff and others present were Stuart Spencer and Jenny Heitman. A quorum was established. 

Minutes (Exhibit A) from the April 22, 2015 meeting were reviewed and approved. Lerner/Berghold – Carried. 

LoCA Campaign Update – 
Staff updated the committee on the spring advertising campaign as part of the overall LoCA Campaign for FY 14/15. As previously discussed, print placement in Food & Wine Magazine for the months of April and May 2015 will provide the added value of one exhibitor table at the magazine’s annual Food & Wine Classic in Aspen, Colorado, coming up June 18-21, 2015. Camron King will be attending on behalf of the Commission and will pour a variety of Lodi wines during the event’s Grand Tastings. Additional upcoming added value resulting from the Commission’s digital advertising partnership with Snooth.com for FY 14/15 will take the form of a press trip scheduled May 31 to June 3. In addition to Snooth CEO, Mark Angellilo, attendees of the press trip will include five wine bloggers from the following markets: Pennsylvania, Virginia, Texas, New Jersey and Oregon. The press trip will culminate with an online tasting hosted by Tim Gaiser, MS, Camron King and Kyle Lerner. Staff reported that MeringCarson will attend the Board of Directors meeting on June 18 to present updates to the LoCA Campaign. The presentation will include a brief recap of the initial planning processes which led to the formulation of the campaign. Staff reported that the new Lodi Wine e-commerce website was getting closer to completion. Estimated date of completion is mid-June to mid-July.  
Public Relations Activities – 
Staff informed the committee that Camron King was currently in Los Angeles through Friday evening, May 22, for a press trip. Craig Ledbetter will join King beginning tomorrow morning, May 21, and will attend the remainder of the media visits. This press trip will include tastings with Patrick Comiskey, Wine & Spirits, and Anthony Dias Blue and Meridith May, The Tasting Panel. The trip also includes two media lunches and tastings for more than 20 wine, food and travel writers of platforms and publications such as Gayot Publications (GAYOT.com), The Los Angeles Beat, Examiner.com, The Huffington Post, “SoCal Restaurant Show” (AM 830 KLAA), and others. Recent media outreach included a Brandlive online tasting with 24 regional and national wine bloggers on April 22 at 5:00 P.M. In honor of Earth Day, this tasting focused on the Lodi Rules program and wines bearing the Lodi Rules seal. As an additional point of interest, each of the included wines was paired with a sustainably-produced or organic cheese sourced from local (within two to three hours driving distance) farms. During the hour-long tasting, there were a total of 402 comments, 312 of which were posted simultaneously to Twitter. The total audience reach based upon the social media following of all participants was 2,177,405. Upcoming media outreach includes another Brandlive online tasting with regional and national wine bloggers on June 17 at 5:00 P.M. The focus of this tasting will be 2013 Lodi Native Zinfandel wines. Moving into fiscal year 2015/16, the committee would like to see public relations efforts include media promotion of large production wineries that are claiming Lodi as appellation of origin on various wine labels. 
Budget Planning 2015/2016
The committee reviewed the current budget for fiscal year 2014/15 (Exhibit B). Following review, the committee moved to budget planning for fiscal year 2015/16. Kyle Lerner made a motion to increase the budget in the line of “Advertising” by $400,000. Ledbetter carried. Lauchland requested a vote of present committee members. All were in favor. Request for budget increase will go to the Board of Directors for approval on June 18. If approved, total advertising budget for the committee will be $1 million dollars. Additional funds will allow the committee to expand digital advertising reach of the LoCA Campaign into key secondary and tertiary markets such as Florida, New York and Texas, among others. Additional funds will also allow the committee to continue to develop new, fresh content in the form of video for brand marketing and educational purposes. 
Other Business – 
Wine Blogger Partnerships – 
The committee discussed partnering with freelance wine bloggers to supplement the existing Lodi Wine blog, written by Randy Caparoso. Doing so would provide more variation with regards to insight into the region, its winegrowers/winemakers and wines. By partnering with well-known and respected wine bloggers, the Lodi Appellation would also benefit from increased exposure and credibility amongst wine trade and media as well as consumer audiences. 
The next meeting will be held on Thursday, July 9, at 3:00 P.M. at the Lodi Winegrape Commission conference room.

The committee adjourned at 3:58 P.M.
Respectfully submitted,

Richard Lauchland
