Grower Marketing Committee

Meeting Minutes

April 10, 2014
The Grower Marketing Committee of the Lodi Winegrape Commission met Thursday, April 10th, 2014, at 9:00 AM at the Lodi Winegrape Commission Office, 2545 W. Turner Rd., Lodi CA.

The meeting was called to order by Chairman Richard Lauchland at 9:03 AM. 
Roll was called. In attendance were committee members Richard Lauchland, Joe Berghold, Ben Kolber, Craig Ledbetter and Kyle Lerner. Staff and others present were Craig Watts, Kendra Lange, David Ogilvie, Ken Wilson, Stuart Spencer, and Jenny Heitman. A quorum was established. 

Minutes (Exhibit A) from the November 6th, 2013 meeting were reviewed and approved. Ledbetter/Berghold – Carried. 

LoCA Campaign Update – 
Staff updated the committee on FY 13/14 of the LoCA Campaign. Staff presented the committee with four new videos in the LoCA Thoughts series. These four videos are part of a set of six LoCA Thoughts videos which were filmed on October 9th & 10th, 2013. Each of the four new videos will be presented to consumers as :60 and :30 videos across multiple media platforms including pre-roll advertising on You Tube channels and videos. The new videos in the LoCA Thoughts series will be strategically released on the Lodi Wine Facebook page as part of a targeted campaign to increase page “Likes,” thus further increasing fan base and awareness of the Lodi wine region. Staff informed the committee that excess film footage and still photography, captured during filming of the six new LoCA Thoughts videos (October 2013), was used for two new, fall-/winter-themed print advertisements. Staff presented the committee with both new LoCA print advertisements (Exhibit B). 
Public Relations Activities – 
Craig Ledbetter updated the committee on his recent press trip to Boston with Camron King. Charles Communications had previously set up several meetings for King and Ledbetter with editorial staff which included: Anthony Giglio (Food & Wine, Travel + Leisure, La Cucina Italiana), David Rosengarten (Saveur, Wine & Spirits, Huffington Post, Forbes), Mike DeSimone & Jeff Jenssen (Wine Enthusiast Magazine Entertaining and Lifestyle Editors), Laura Burgess (Laura Uncorked), and Rupa Bhattacharya (Food Network Culinary & Beverage Editor). Ledbetter informed the committee that he felt this press trip was extremely valuable in terms of raising awareness of the Lodi Appellation while establishing relationships with the involved members of the trade and media. 
Staff updated the committee on a recent Brandlive online tasting which occurred on Wednesday, February 19th, 2014. The focus of the tasting was downtown Lodi’s wine and food scene. The online tasting featured wines from Jeremy Wine Co., Fields Family Wines, Viñedos Aurora, and Estate Crush. Each wine was paired with an artisan cheese from Cheese Central. Hosts of the tasting were Camron King, Jeremy Trettevik (Jeremy Wine Co.), and Cindy Della Monica (Cheese Central). The tasting was filmed at Jeremy Wine Co.’s downtown tasting room. Upcoming media outreach includes another Brandlive online tasting with 24 confirmed regional and national wine bloggers on Tuesday, April 22nd at 5:00 PM. The focus of the wine tasting is the Lodi Native project. Lodi host will be Stuart Spencer (St. Amant Winery). Vintners will be Todd Maley and Chad Joseph (Maley Brothers), Ryan Sherman (Fields Family Wines), Tim Holdener (Macchia Wines), Layne Montgomery (m2 Wines), and Michael McCay (McCay Cellars). Upcoming media outreach also includes sample wine mailings of the 12 Zins of Lodi to a list of regional and national wine writers and acclaimed publications. The 12 Zins of Lodi were selected by a blind panel of nationally recognized experts in February 2014. Additional promotions of the 12 chosen Zinfandels will include: 1) 120 “Limited Edition” mixed cases containing the 12 Zins will be distinctly packaged, promoted, and sold to Zinfandel enthusiasts across the country through the Lodi Wine & Visitor Center; 2) The Winegrape Commission will utilize the 12 Zins in educational seminars to leading trade groups and; 3) The 12 Zins will also be featured at the Zinfest “Vintner’s Grille” on Friday, May 16, 2014.
Grape Marketing Activities –  
The committee discussed the recent grape marketing event – “2013 Lodi Vines to Wines” – which was held on Wednesday, April 3rd from 10:00 AM to 1:00 PM. The seminar included a panel discussion between three vintners/growers – Tegan Passalaqua (Turley Wine Cellars), Adam Mettler (Michael David Winery) and Chad Joseph (Harney Lane Winery) –followed by a walk-around tasting and pairing of hors d’oeuvres prepared by Wine & Roses. The committee agreed that the end result of the recent grape marketing event did not hit the target goal in attendance of vintners and growers located outside of the Lodi AVA. The committee discussed the best solution to ensure attendance of outside-of-the-area vintners and growers at future Lodi grape marketing events. The committee agreed that the best option might include hosting a tasting or seminar in another region versus Lodi. This option would potentially allow for a higher attendance rate among participants as travel time would be minimal. Additional grape marketing ideas discussed by the committee at this meeting included regular industry emails sent to the general grape buying market, grape marketing ads placed in leading trade publications, and sending unlabeled wine samples to grape buyers as a means of showcasing potential in Lodi fruit.   
Other Business – 

ClearChannel Airports, Sacramento International Airport – Updates – 

Staff informed the committee that LoCA-branded digital advertising with ClearChannel at Sacramento International Airport began in February 2014. The advertising partnership with SMF and ClearChannel Airports includes digital ads on eight 70” LCD screens in  baggage claim B and six 65” LCD screens in baggage claim A, for a total of fourteen LCD screens. Total cost on this package is $1,370/month or $16,440/year. The Lodi Wine Country Committee is splitting the costs on this advertising opportunity with this committee. Staff presented the committee with a slideshow of the current digital ads scheduled for rotation at SMF. 
CBS Billboards, Highway 99 Locations – 
Staff informed the committee that – after much consideration – both LoCA-branded billboards located on Highway 99 will be renewed for contract March 2014 through March 2015. The committee previously discussed discontinuing the billboards in lieu of establishing several permanent signs on private property along both Highways 99 and 80 and Interstate 5. 

New and Retiring Committee Members – 
Kendra Lange expressed interest in joining the Grower Marketing Committee. Chairman Richard Lauchland appointed Lange to the committee, effective immediately. The committee will take this information to the Board for final approval at a future meeting. Staff informed the committee that Jon Wetmore had expressed interest in retiring his chair. The committee will follow up on this information with Wetmore at a future meeting. If Wetmore is retired, the committee will actively seek new members to serve as replacement chairs. 
Budget Review FY 13-14 – 

The committee briefly reviewed the FY 13-14 budget. At the time of this meeting, the committee is slightly over budget in the category of public relations. This overage of dollar amount is largely due to shipping costs associated with sample wine mailings to regional and national media and publications. 
The next meeting is scheduled for Wednesday, May 28th at 9:00 AM. 
The meeting was adjourned at 10:51 A.M.
Respectfully submitted,

Richard Lauchland
